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“North America is a 

suburban continent with 

an urban population” 
 



From the Civil War to the Great Reset:  

a very brief history 

New Rochelle, NY 



 

Panama Park, FL 



 

Kenwood, FL 



Brief history 
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Forces for change 
Demographics are destiny: the present future 

The Great Reset to the mid-2030s (and later…) 

Population growth by age group: US population 

is growing older and younger 



Total population by age group: between 1970 and 2030 the US 

will add 170 million people… including 2 million school-age kids 
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Demographics are destiny  
Growing share of households likely to choose urban 
lifestyles 

From 1970 to 1990 the primary market for living in “urban” places will increase from 

roughly 50% to 90% of the US population  



There is a dramatic mismatch between the US 

housing stock and the US population 



A growing shortage of skilled labor is 

accelerating competition for knowledge workers 

Annual growth in the US workforce: an aging workforce is 

not being replenished 



A growing shortage of high skill (knowledge) workers is forcing 

knowledge industry employers to follow their work force 



Knowledge workers are heading to cities: 2000 and 2014 25-49 year old's with four or more 

years of college increased in urban cores, the number with less than four years decreased 

2000-2014 



Since 2000 office rents in downtowns have risen 

more than three times as fast as in the suburbs 

Office Rents, 2000-2016 ($s per square foot) 

+ 75% 

+ 20% 



Since 1990 office rents in downtowns 

have risen more than twice as fast 

as in the suburbs 
Housing Values, 2000-2016 ($s per square foot) 

+ $100% 

+ 50% 

Since 2000 urban housing values have twice as 

fast as suburban (and rural…) values 

+ 50% 



 

Lehigh Acres, FL 

The costs of owning and operating cars consume most of the cost savings 

associated with less expensive suburban housing 



 

The private automobile is no longer shaping 

lifestyles for growing numbers of Americans 

When Gallup asked Millennials what they would miss most 

smart phones and computer/tablets far outnumbered cars 



Americans are increasingly aware of the health benefits of walkable, urban 

environments (increasingly important as jobs become more sedentary) 



 

Changing advertisements and popular culture reflect growing diversity— 

ad for Aunt Jemima Waffle Mix, 1960 



Changing advertisements and popular culture 

reflect growing diversity— ad for Ikea furniture, 2016 



Higher income households are 

moving into urban centers 

Household income 

Between 2000 and 2014 higher income households moved 

into urban cores, less affluent households moved out 

2000-2014 



Not only are more affluent households heading to cities, but the share of US 

income claimed by middle-class households is shrinking 



Suburbs are experiencing dramatic changes… 

Lehigh Acres, FL 
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Across the US suburbs are growing poorer, older, and more diverse 



 
The opportunity: 

the next generation of 

urban places 



The “urban dividend” is potentially more 

valuable to suburbs than to core cities 

Bethesda, MD 

Between 2011 and 2030 the US will need to create more than 50 million “urban” housing units—

representing an inflow of $10 to 15 trillion  into urban places—many of them in suburbs 



 



 

Metropica, Sunrise, FL 
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Newton, MA 



Roanoke, VA 



Roanoke, VA 
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Tampa, FL 
Tampa, FL 



BUILDING BLOCKS:  

process, thresholds, and 

principles 



 

Sandy Springs, GA 

Process for creating walkable urban places: 

Leadership 

Mayor Eva Galambos led her conservative, affluent 

community to create a de novo downtown 



 

Sandy Springs, GA 



 

Sandy Springs, GA 



 

Process for creating walkable urban places: 

Inclusive community engagement 

Dublin Ohio’s City Manager and Council launched a year-long community-based visioning 

process centered around an intensive series of workshops, lectures, and charrettes 

Dublin, OH 



Dublin Recreation Center—creative commons 

https://upload.wikimedia.org/wikipedia

/commons/0/0b/DublinRecCenter.JPG 

Dublin, OH Dublin, OH 

Dublin, OH 

The rapid growth of high-wage knowledge industries funded a very high level of services—

like the Dublin Recreation Center—and helped support one of Ohio’s top housing markets. 



 

Thresholds for creating walkable urban places: 

Inclusive community engagement 

Dublin, OH 

A top ranked suburb to live, work, and start a business, Dublin had long prided itself on 

“staying ahead of the economic development curve” and saw change coming 



 



https://wexnermedical.osu.edu/~/media/Images/WexnerMedical/Glob
al/Modules/Global/Hero-Slides/Patient-Care/Locations/Ear-Nose-Throat-
Dublin/EarNoseThroatDublin.jpg?mw=1382 

Metro Center, legacy Dublin office building—need permission 

The community came to understand that its class A office parks and high end subdivisions 

were losing their appeal to a changing world…and an aging Dublin  

Dublin, OH Dublin, OH 

The community came to understand that its class A office parks and high end subdivisions 

were losing their appeal to a changing world…and an aging Dublin  



Disrupting the Status Quo: Planning for Dublin’s Aging “Legacy” Office Parks Published on January 3, 2017 
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Rachel Ray, AICP 
 

 
 

Economic Development Administrator at City of Dublin, O 

 

New office 

development by 

decade: total 

square feet 

Community members drilled down into the trends that shaped the commercial 

office markets so important to Dublin’s ability to fund a high quality of life. 

https://www.linkedin.com/pulse/disrupting-status-quo-planning-dublins-aging-legacy-office-ray-aicp
https://www.linkedin.com/pulse/disrupting-status-quo-planning-dublins-aging-legacy-office-ray-aicp#comments
https://www.linkedin.com/in/rachel-ray-aicp-87b6127
https://www.linkedin.com/in/rachel-ray-aicp-87b6127
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A new walkable downtown would help Dublin retain and attract knowledge workers…and 

employers…and more important—create a new heart to the community 

Dublin, OH 

https://www.linkedin.com/pulse/disrupting-status-quo-planning-dublins-aging-legacy-office-ray-aicp
https://www.linkedin.com/pulse/disrupting-status-quo-planning-dublins-aging-legacy-office-ray-aicp#comments


 

Dublin, OH 

Dublin, OH 

BridgePark represents the first phase, a three million SF mix of housing, office, retail, 

food, culture, education…and a new Scioto Riverfront “central park”. 



 

Dublin, OH 



 

Dublin, OH 



 

Dublin, OH 



 

Dublin, OH 



 

Dublin, OH Dublin, OH 

Process for creating walkable urban places: 

Transformative plan 

Dublin, OH 



 
Foundation for creating walkable urban places: 

Compact critical mass 

Crystal City, VA 

Crystal City’s density and mix of housing and office were sufficient to 

support infilling a new generation of retail and lively public spaces 



 

Two to three million SF of mixed-use development 

can support a lively, walkable urban destination 



 

South Bay, Boston 

Many traditional malls, strip centers, big box malls, 

and single-use office parks are losing value 

Foundation for creating walkable urban places: 

Market-driven redevelopment 



 

Increasing density 300-400% often unlocks redevelopment. Housing, with 

retail, food and entertainment at “street” level is often the strongest market 

 

South Bay, Boston 



Road and infrastructure  

work begins 

USF dedicates site 

for med school 

WELL district 

plan unveiled 

Jeff Speck and David Dixon join 

redevelopment team 

UDA vision 

unveiled 
First planning efforts 

in 2013 

MISSION: from lively district to heart for the region 

3.9M SF 

~9M SF 

~2.7M SF 

2013 2017 2014 2015 2016 

USF 

~2M SF 

~3-5M SF 

Growing from a development to a gateway district 

Cities and suburbs alike face a growing 

shortage of high quality multi-family housing 

Water Street Tampa projected total build-out: 



 
Foundation for creating walkable urban places: 

Finding the right site to get started 

A minimum of 50 to 100 acres—and willing owner(s)—are essential 

to launch creation of a lively, walkable, “urban” destination 



 

Dayton Mall, OH 

Creating a new urban place is usually a 

market-driven,  incremental process 



 

Dayton Mall, OH 



 

Dayton Mall, OH 



Suburbs are the new walkability frontier 

Dayton Mall, OH 

Year 1-3 



Dayton Mall, Ohio 

Dayton Mall, OH 

Year 5-7 



Dayton Mall, Ohio 

Dayton Mall, OH 

Year 7-10 



Dayton Mall, OH 



 

Foundation for creating walkable urban places: 

Using fiscal benefits to support a P3 

The public sector often invests in “urban” infrastructure—

a street grib, structured parking, parks and squares 

Rockville Center, MD 



 
Foundation for creating walkable urban places: 

Using fiscal benefits to support a P3 

The public sector often invests in “urban” infrastructure—

a street grib, structured parking, parks and squares 

Rockville Center, MD 



Village Walk, Dallas 



Irving existing 

Village Walk, Dallas 
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Walkable densities require structured parking—shared parking 

strategies can reduce expensive parking requirements 15-30% 

5 

 
Foundation for creating walkable urban places: 

Shared parking strategies 



Continuous, active street-fronting uses that engage pedestrians—

supported by street trees, public art, and similar amenities 

 
UD principles for creating walkable urban places: 

1. Walkability  

Santana Row, San Jose, CA 



Continuous, active street-fronting uses that engage pedestrians—

supported by street trees, public art, and similar amenities 

UD principles for creating walkable urban places: 

1. Walkability  

Downtown District, Tampa 



Miles per year 

20,000-25,000 

na 

 

Walkable retail supported by 1,000 to 2,000 new housing units 

 
UD principles for creating walkable urban places: 

1. Walkability  
EXURBAN 

Walkable retail  



Miles per year 
15,000-20,000 

negligible Walkable retail  

 
UD principles for creating walkable urban places: 

1. Walkability  

20,000-25,000 

na 

SUBURBAN EXURBAN 

Walkable retail supported by 1,000 to 2,000 new housing units 



Miles per year 
15,000-20,000 

30-50,000SF 

5,000-10,000 

URBAN SUBURBAN EXURBAN 

negligible 

20,000-25,000 

na 

UD principles for creating walkable urban places: 

1. Walkability  

Walkable retail supported by 1,000 to 2,000 new housing units 

Walkable retail  



Continuous, active street-fronting uses that engage pedestrians—

supported by street trees, public art, and similar amenities 

UD principles for creating walkable urban places: 

2. Connectivity 

Emeryville, CA 



Emeryville, CA 



 

Continuous, active street-fronting uses that engage pedestrians—

supported by street trees, public art, and similar amenities 



 

Continuous, active street-fronting uses that engage pedestrians—

supported by street trees, public art, and similar amenities 



Context 



 



New urban centers can become the heart for 

increasingly diverse suburbs 

UD principles for creating walkable urban places: 

3. Community  



Increasingly diverse communities seek increasingly broad choices 

to live, work, play…and carry out the rest of life 

UD principles for creating walkable urban places: 

4. Choices 



Arts, culture, science, music 

Health, research 

Convention center Sports 

Downtown 



Irving proposed phase II 

Village Walk, Dallas 

UD principles for creating walkable urban places: 

5. Authenticity 
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